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PRESS RELEASE
CardMobili Adds BlackBerry Flavour to Loyalty Apps

Mobile loyalty specialist CardMobili extends its smartphone reach with new loyalty app for RIM’s BlackBerry platform

LONDON, UK – Tuesday, 20th December 2011 – CardMobili, creator of the world’s first mobile loyalty and membership cloud that connects consumers directly with brands, announces the release of its latest smartphone loyalty app, developed specifically for the BlackBerry platform. Addressing the large and well-established user-base of BlackBerry devices, the free-to-download app joins CardMobili’s comprehensive portfolio of loyalty apps, which also covers the iOS, Android and WP7 platforms.  The new Blackberry app will bring CardMobili’s mobile integration of loyalty and membership cards, coupons and promotional offers to an important new market segment.  

Presenting a newly-designed user interface, CardMobili’s BlackBerry app enables new loyalty and membership cards to added directly via the phone. Offering substantially increased speed and ease of use, it also allows the user to define their own set of Favourites, while providing off-line access to all stored cards, with in-app discovery of the latest deals and offers.  Via its cloud-based data-handling capabilities, CardMobili offers access to a constantly growing choice of over 2000 loyalty and membership cards from around the world.

Helena Leite, CEO of CardMobili, commented:
“The BlackBerry device customer base is an important addition to our global capability, extending our reach to cover an influential market sector. We have established partnerships internationally with a huge number of brands and organisations, including retailers, hospitality chains and service providers, as well as with specialist coupon and discount-offer clearing houses.  This ensures that we can maximise the usability of our apps, and provide the optimum customer experience – for example, this includes regional language versions of our apps that we are developing in association with our international partners.  Operating conventional loyalty schemes based on physical cards and mailed-out offers is costly and inefficient, and our approach provides brands and consumers with a far more effective route.  Our focus is on the all-encompassing integration of loyalty and membership services, combined with coupon and discount handling, while our transaction-processing facilities are moving us steadily towards complete smartphone-based digital wallet functionality.” 

About CardMobili
CardMobili is a leading provider of a mobile loyalty service that improves customer engagement, communication and purchase frequency, for retail brands and membership organizations. As a front-end application for mobile devices, CardMobili enables consumers to access their loyalty, rewards and membership information without carrying the physical card.  CardMobili’s loyalty and membership cloud is an interactive service that ties directly into card issuers’ databases, connects consumers via social media channels and provides a variety of interactive channels to optimize the effectiveness of loyalty programs. More information about CardMobili is available at www.CardMobili.com.

The CardMobili logo is a trademark of CardMobili, SA. CardMobili is not endorsed, sponsored, affiliated with or otherwise authorised by any other brands mentioned in this article
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